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Bayer and bp form strategic alliance to jointly scale camelina as
intermediate crop for biofuels

e Collaboration to commercialize camelina for producing biodiesel, renewable diesel
(RD) and sustainable aviation fuels (SAF)

e bp will bring expertise in fuel and refining, Bayer its industry leading expertise in seed
technology and extensive farmer customer base

e Camelina brings added value as intermediate crop, rotational crop, and on
underutilized land

St. Louis, May 6, 2026 — Bayer and bp today announced that they have entered a long-
term strategic alliance to jointly scale the crop camelina, under the brand name
newgold™. The alliance will commercialize camelina starting in North America. bp brings
expertise in fuels and refining, while Bayer will utilize its industry leading expertise in seed
technology, as well as its extensive farmer customer base. The alliance aims to further
develop a reliable intermediate oilseeds market to help meet the growing demand for
biodiesel, renewable diesel (RD) and sustainable aviation fuel (SAF) markets which is
estimated to increase almost threefold to 40 billion gallons by 2040.

“This alliance will help us to connect the value chain necessary to bring camelina to
market and provides our farmer customers greater market certainty as they consider
camelina on their farm,” said Frank Terhorst, head of strategy and sustainability for
Bayer’s Crop Science division. “We are utilizing our industry leading breeding program to
enhance the crop, and its untapped potential globally to help meet the needs of this
growing market. We see this as a win for our customers and their farms, as it creates
potential new revenue streams, but also a win for the renewable fuels market.”
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Philipp Schoelzel, senior vice president biofuels growth at bp, commented: "This
collaboration represents bp at its best. Working with trusted partners with complementary
capabilities to develop products customers want and need, while delivering value for our
shareholders."

Fuels with lower carbon intensity

This announcement follows Bayer’s acquisition of camelina assets which was announced
in January 2025. As Bayer ramps up production in preparation of a full-scale launch,
testing of long and short season biotypes is underway. Bayer has already introduced
newgold™ camelina in the Northern Plains of the US and Southern Saskatchewan and
Southern Alberta regions of Canada.

Camelina has a promising lower-carbon intensity for renewable fuel, offering flexibility to
grow in both spring and winter, and requires lower inputs. Camelina is winter hardy,
offering pod shatter resistance and drought tolerant characteristics allowing it to be grown
on idle or fallow land, or in-between traditional main crop rotations, allowing farmers to
avoid potential competition with food production.

Camelina crops sold under the newgold™ seed brand will be designed with the goal of
acting as a profit multiplier, giving growers the flexibility to decide how and where it fits
best in their operation:

. As an intermediate crop, adding value between seasons

. Within rotations, contributing to good agronomic management while diversifying
income

. On marginal or underutilized land, turning those acres into more productive
assets

This flexibility will allow farmers to participate in the low-carbon fuel economy while
maintaining control over their agronomic and financial decisions.

Biofuels can play a key role in helping to decarbonize the transportation sector since
electrification may not be feasible in all transportation systems like aviation, rail, heavy
duty equipment or marine. Biofuels can be produced from renewable organic materials
like corn, soy, canola and other intermediate oilseed crops, such as camelina.
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About Bayer

Bayer is a global enterprise with core competencies in the life science fields of health care
and nutrition. In line with its mission, “Health for all, Hunger for none,” the company’s
products and services are designed to help people and the planet thrive by supporting
efforts to master the major challenges presented by a growing and aging global
population. Bayer is committed to driving sustainable development and generating a
positive impact with its businesses. At the same time, the Group aims to increase its
earning power and create value through innovation and growth. The Bayer brand stands
for trust, reliability and quality throughout the world. In fiscal 2025, the Group employed
around 88,000 people and had sales of 45.6 billion euros. R&D expenses amounted to
5.8 billion euros. For more information, go to www.bayer.com.

Contact for media inquiries:
Alexander Hennig, phone +44 7345 443625
Email: alexander.hennig@bayer.com

Contact for US media inquiries:
Kyel Richard, phone +1 573-356-0241
Email: kyel.richard@bayer.com
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Forward-Looking Statements

This release may contain forward-looking statements based on current assumptions and forecasts made by Bayer
management. Various known and unknown risks, uncertainties and other factors could lead to material differences
between the actual future results, financial situation, development or performance of the company and the estimates
given here. These factors include those discussed in Bayer’s public reports which are available on the Bayer website at
www.bayer.com. The company assumes no liability whatsoever to update these forward-looking statements or to
conform them to future events or developments.

Bayer AG is a holding company with operating subsidiaries worldwide. References to “Bayer” or “the company” herein
may refer to one or more subsidiaries as context requires.
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