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THE BAYER DIFFERENCE
W= SHALLENCS @ Creating new market

opportunities

O
Meet“‘ﬂ Connecting farmers to emerging
< pbiofuel value chains through
demand with :

strategic downstream partnerships

low-carbon More crops, more
solutions revenue potential

A diversified portfolio of biofuel
crops designed for different

THE SOLUTION geographies, rotations and
farming operations

Proven innovation,
!=arm to ‘fuel new possibilities
integration

Applying Bayer's seed genetics, traits
and agronomic expertise to unlock
greater value from biofuel crops
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Learn More:

DESIGNING
THE ACRE
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